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1.  The Forum d’Avignon is an independent international think tank on 
the links between culture, the economy and the media

Founded in 2008 and supported by over thirty partners and sponsors, public and private, the
Forum d'Avignon is dedicated to culture. By combining culture, cultural industries and media -
linchpins of the knowledge economy – the Forum d’Avignon consolidates not only the
economic and heritage dimension of culture, but also its role in terms of social cohesion and
the creation of jobs, anchored in experience and innovation in the field.

Drawing on a unique international network of artists, experts and public and private decision
makers the Forum d’Avignon has established a heritage of international studies and new
proposals focused around three perspectives for culture and the creative industries:
 Financing and economic models,
 Innovation and digital,
 The attractiveness of territories.

Proposals are drawn up during working groups and are based on the expertise of the
contributors and experts.

Through its publications, the Forum d’Avignon seeks to take an active role in public debate 
and use the strength of its convictions to promote cultural diversity.



2.  International meetings on culture, economy and media

Every year, the Forum d’Avignon also organises ‘International meetings on culture, economy and media’, proposes 
themes for reflexion and highlights the best work on an international and European level and on a regional level.

The fifth edition will take place on 15, 16 and 17 November 2012 at the Palais des Papes d’Avignon on the theme:
Culture : reasons to hope.

Imagining and passing on

Following the ratification of the UNESCO convention on cultural diversity, the Forum d’Avignon held its first edition in
2008 within the framework of the French presidency of the European Union. Five years later, the Forum d’Avignon has
consolidated its status as an international event and multidisplinary, transverse think tank: decision makers from the
world of culture, creative industries, and economics, public and private decision makers, anthropologists,
philosophers, artists and students meet and exchange ideas during the year to promote culture and creativity in their
fruitful links with the economy.

 The Forum d’Avignon in figures
 450 participants in 2011 : 60 artists, 100 international university students, 300 decision makers from the public 

and private sectors
 40 countries and 50 sectors represented
 15 international studies and acts published in bilingual versions
 12 major debates
 30 partners and sponsors, public and private.



> A pool of original and firmly
supported ideas.

> For 2012, five studies and
three proposals are being
prepared.

• Study no. 1 carried out with Ernst
& Young “What tempo for cultural
content?”

The aim of this study is to demonstrate the
evolution of rhythms of production and
distribution of content, in order to outline
perspectives for creators and industries.
The study will start with an international
analysis of the rhythm of product launches
in different sectors (media and culture) in
recent decades, and will be reinforced by
an evaluation of the impact of the internet
and digital and mobile technologies on this
evolution. It will also highlight the
consumers’ expectations and the way
technology and new media business
answer this question.

• Study no. 2 carried out with Bain
&Cie “Culture, imagination and
passing on: creators of value(s)?”
Following several studies on the major
evolutions of the media and culture
ecosystem: cultural innovations, digital
writing, connected screens, the 2012 study
asks whether or not these innovations are
honouring their promises, based on a
survey carried out in 6 countries. ‘7 years
later’, how are these divisions and changes
seen by consumers? Are the digital models
the driving creators of values we hoped for
– in terms of value in use, and economic,
legacy and cultural value?
Do new uses and economic models give us
reasons to hope with regard to culture,
imagination and passing things on?

• Study no. 3 carried out with Kurt
Salmon “the factory of innovation”

This study looks at practices which reveal a
veritable “factory” of innovation
combining different components. What are
the innovation practices used in the
different sectors of the economy? How are
they declining in the cultural and creative
industries?
The addition of different elements of
innovation supplies the whole chain of
value creation – from design to production
– and their advances filter through to all
agents in the economy.

Some of the basics of innovation are
becoming more universal than ever, and
encourage new ways of working to
develop the cultural and creative industries
and promote their role in other sectors of
the economy: new models for
management and recruitment, new
training for new jobs.

3. 2012 Edition: studies and proposals



• Study no. 4 carried out with Louvre Alliance :
“Reasons to hope thanks to culture and creative
imagination”

The aim of the study, carried out based on interviews with
international agents, is to identify, characterize and distinguish
the pools, the constraints, the creators, the particular
experiences which nurture reasons to hope thanks to culture and
creative imagination.
An international survey was also carried out by the Forum team
amongst around a hundred personalities on the theme of
“reasons to hope”.

• Study no. 5 carried out with Atelier BNP Paribas :
“Which culture and which cultural content do the
digital generations receive, create and pass on?”
Based on a survey carried out in five countries amongst 18-25
year olds, the purpose of this study is to provide elements of
reflection on the content received (mosaic logic, exploratory
path), created (‘I share therefore I create’, digital art and
rematerialization), and transmitted by these digital generations
(communicating yourself, beginners student and professional
route, crowdfunding, values of detachment and irony, etc.). It will
also help to provide elements of answers to the following
questions: how are new technologies changing the ways we
produce / access / disseminate / create / pass on our current
cultural heritage: cinema, music, books, live performances…?
What kinds of creative behaviour do virtual worlds create? How
can we characterise this evolution in the relationship to culture
for these digital generations (digital natives, generation y,
generation z) with the desire and the possibility of accessing
everything at once?

> Proposals for the Forum d’Avignon 2012
Alongside its annual production of studies, the Forum d’Avignon

also wants to promote its work in the form of proposals to feed

public debate. There are three being drawn up. The first will be

entitled “Creativity in financing culture”.

You will be able to consult these proposals on the Forum d’Avignon 

website: www.forum-avignon.org

WE’RE INVESTING IN 
CULTURE! 

THAT’S IT...
STANDARD & POORS 
JUST DOWNGRADED 

AVIGNON
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4. Governance of the Forum d’Avignon 

> The Board of the Forum d’Avignon : personalities committed to working for culture

A not-for-profit association supported, from the beginning, by
the Ministry of Culture and Communication and twenty-five
partners, the Forum d’Avignon draws on active governance,
provided by public and private decision makers, creators and
journalists, who effectively contribute to relaying and
constructing the Forum’s positive values.

1. Nicolas Seydoux, Chairman of the Forum d’Avignon and
Chairman of Gaumont

2. Hervé Digne, Vice-Chairman of the Forum d’Avignon and
Senior Partner, Kurt Salmon

3. Axel Ganz, Vice-Chairman of the Forum d’Avignon,
Publisher-Head of AG Communication, Member of the
Supervisory Board of Gruner+Jarh

4. Emmanuel Hoog, Treasurer of the Forum d’Avignon,
President of the AFP

5. Renaud Donnedieu de Vabres, former Minister of Culture
and Communication

6. Jean-Jacques Annaud, Film Director
7. Patricia Barbizet, Managing Director, Financière Pinault
8. Laurent Benzoni, University Professor
9. Emmanuel Chain, Producer and President of Elephant &

Cie
10. Laurence Franceschini, General Director for Media and

Cultural Industries, Ministry of Culture and
Communication

11. Alain Kouck, CEO of Editis Holding
12. Véronique Morali, Chairman of Fimalac Développement,

founder of website Terrafemina, Chairman of Women’s
Forum

13. Pascal Rogard, General Director of the Société des auteurs
et compositeurs dramatiques.

 The Forum d’Avignon management team

1. Laure Kaltenbach, Managing Director of the Forum d’Avignon
2. Olivier Le Guay, Editorial Manager
3. Rebecca Amsellem, Project Manager
4. Alya Nazaraly, Project Manager



4. Governance of the Forum d’Avignon
> The advisory board of the Forum d’Avignon: experts of all nationalities

1. Christian de Boissieu, Chairman of the Advisory Board.
2. Christine Albanel, former Minister of Culture and Communication,

Executive Director, Communication, Patronage, Content Strategy for
the France Télécom-Orange group.

3. Arjun Appadurai, Anthropologist of globalisation, professor at New
York University (NYU).

4. Philippe Bélaval, General Director of heritage at the Ministry for
Culture et and Communication.

5. Elie Cohen, Research Director of France’s national scientific research
centre (CNRS) and a member of the Council of Economic Analysis
(CAE) since 1997.

6. Sylvie Forbin, Foreign Affairs Advisor, Director of Institutional and
European Affairs at Vivendi.

7. Amit Khanna, Chairman of Reliance Entertainment and Director of
Reliance BIG TV and Reliance MediaWorks Ltd.

8. Thomas Paris, Researcher at the CNRS, Associate Professor at HEC
School of Management and lecturer at the Ecole polytechnique.

9. Pierre Sellal, French diplomat, former permanent representative of
France to the European Union.

10. Celestino Spada, Member of the Italian Association of Cultural
Economy and the editorial board of Italian review Economia della
cultura.

11. Ezra Suleiman, Professor of Political Science at the University of
Princeton.

12. Kjetil Tredal Thorsen, Architect.
13. Carlo d'Asaro Biondo, President Operations, Southern and Eastern

Europe, Middle East and Africa, Google
14. Irène Braam, Vice President Government Relations and Head of the

Brussels Liaison Office of Bertelsmann AG
15. Carolina Lorenzon, Director of International Affairs, Mediaset S.p.A.,

Milan
16. David Throsby Professor, Macquarie University, Sydney



> A unifying theme for 2012
Culture :  reasons to hope

What is your reason to hope?
Whether or not Jean Monnet came up with this
famous phrase “if I had to do it again, I would start
with culture”, the current crises call for us to rethink
our times and put culture at the heart of Europe so
that there is a common project uniting us – in all our
diversity.

What best embodies this?
Anyone who attempts to define culture as Cicero did
in the 1st century BC: “A mind without instruction
can no more bear fruit than can a field, however
fertile, without cultivation.”

Olivier Le Guay, Editorial Manager
of the Forum d’Avignon
What is your reason to hope?
“The world is blue as an orange” - Paul Eluard and his surrealist
collaborators, painters and poets, make me see that colours have
their own flavour, that the music of words and images transcends
the human condition. I don’t have a complete vision of the world, so
culture helps me to bring its fertile pieces back to the surface.
Sometimes the fragment contains the seed of the whole thing. And
these moments help me to live if they are shared.

Laure Kaltenbach, Managing 
Director of the Forum 
d’Avignon Rebecca Amsellem, Project Manager of the Forum d’Avignon

What is your reason to hope? 
Digital art, now considered as an entirely separate movement,
combines disciplines. Digital is the promise of an almost infinite
renewal of creation: international collaboration, new instruments
and new sounds, virtual, augmented and diminished realities, and
even interactive fiction… it’s our job to try and ensure that these
innovations benefit as many people as possible, and… all creators.

Alya Nazaraly, Project Manager of the Forum d’Avignon
What is your reason to hope? 
How can we revive a territory and restore these very specific links
that attach individuals to regions and traditions? How can we
recreate this curiosity, this desire to discover forgotten or neglected
places? Thanks to culture and the promotion of creativity, towns and
territories come to generate new desires and aspirations, whose
economic, social and political effects are taken into account more
and more. There’s a job to be done - and a real reason to hope!

Camille Marc, Intern with the Forum d’Avignon
What is your reason to hope? 
The passion which drives anyone involved in culture! Artists,
industries or institutions, they all free themselves from conventions,
time and technique to create and promote creativity.

5. Special Theme 2012  



> Participants in the Forum d’Avignon: reasons for commitment, their reasons to hope

Laurence Franceschini
General Director for
Media and Cultural
Industries, Ministry of
Culture and
Communication, France

What is the reason for your commitment
to the Forum d'Avignon?

First of all I worked for the creation of the
Forum d'Avignon because it was essential
to establish this kind of meeting, this kind
of mixture, between representatives from
the worlds of culture, economics and
media. It was important for people who
often work in the same direction on the
same subjects, and who rarely had the
chance to deliberate together and to share
their experiences and their analysis in
France, in Europe and throughout the
world, to be able to do so.
For these reasons I am also very happy to
support the Forum d’Avignon which has
also shown that every year it is more and
more able to stand on its own two feet,
thanks in particular to private financing and
sponsorship which are also proof of its
dynamism, its attraction and its relevance.
The cultural summit of European Ministers
organised in 2011 by the Ministry of
Culture and Communication in parallel with

the Forum d’Avignon is an excellent
example of how the deliberations which
form the basis of national or European
public policy decisions can enrich and be
enriched by the work of the Forum
d’Avignon.

In your opinion what has been the
greatest achievement to come out of the
work of the Forum d'Avignon since its
creation in 2008?
The greatest success of the Forum
d'Avignon since its creation in 2008 is that
it has been able to establish itself as an
essential meeting for anyone involved in
culture, economy and media and to have
been able, every year, to find the resources
to renew itself and innovate both through
the themes it addresses and through its
participants, which are getting more and
more international – and we’re really lucky
to have this power of attraction - , and
through its studies, which are always a
great source of inspiration. The forum has
managed to find what I call “the air of its
time”. Its repeated success shows that it
corresponds and responds to a strong
aspiration.

What is your reason to hope?
Culture is, almost by nature, hope.
Because it takes us back to the essential.
Because, for human beings, it is
transcendence. Because it makes beauty
tangible. Because it is sharing what we are

and what we do. Because it is not unrelated
to happiness for everyone.
At a time of social and economic crisis,
disillusionment with the world, and a loss
of meaning, culture and imagination are
essential valves in which we must continue
to invest both financially, by supporting
innovation, and socially, by supporting the
implementation of new cultural practices.
In the last few years public institutions have
become aware of the importance of culture
as a means of knowledge and escape in a
society where we are no longer in control
of temporality, and this has put us in a
better position to consider the future. This
is an incredible force and energy. A hope
for everyone.



> Participants in the Forum d’Avignon: reasons for commitment, their reasons to hope

What is the reason for your
commitment to the Forum d'Avignon?
Supporting the Forum d’Avignon means
making a commitment to a totally
passionate team. It is also a way to
convey the belief that we can still
develop and further the ideas we
believe in in the context of debates and
exchanges which bring together
personalities from around the world.
The issues around culture are vast and
sometimes even frustrating, we would
so like to see them crystallise into
actions. Thanks to the Forum, culture is
no longer the domain of the privileged
and committed representatives.

In your opinion what has been the
greatest achievement to come out of
the work of the Forum d'Avignon since
its creation in 2008?
The greatest achievement of the Forum
d’Avignon is bringing together worlds
which otherwise live as opposites,
antagonists, not understanding each

other. Economy, media and culture
come together in their dimension of
passing on to younger generations and
opening the mind: that is, without
doubt, the success and the reputation of
the forum, and all the more so because
all the initiatives linked to young people
are remarkable.

What is your reason to hope?
Creative imagination, on the increase
and without borders, with no limits to its
horizons, is the real reason to hope. It
leads us into a world of possibilities, far
from the prevailing sense of
disillusionment. All the jobs that are
being reinvented, for me, embody this
creativity, this dynamism; by nature,
anything which reassesses itself, takes
nothing for granted and asks itself
constructive questions, is a reason to
hope.

Véronique Morali
Chairman of Fimalac Développement, 
founder of website Terrafemina, France

What is the reason for your commitment to the Forum
d'Avignon?
My involvement in the first forum was such a positive and
rewarding experience that, when I was asked to join the
board I thought it would be a great opportunity to get
involved with an institution which Europe was missing in
the cultural field.

In your opinion what has been the greatest achievement
to come out of the work of the Forum d'Avignon since its
creation in 2008?
The Forum’s greatest achievement is, without hesitation,
the meetings that I have had there, the commitment of
the participants and their diversity.

What is your reason to hope?
In the book ‘Invisible Cities’ by Italo Calvino, he describes a
conversation between Marco Polo and Kublai Khan about
the role of culture in society. They define this role as the
foundation stone in a Roman arch, so the arch represents
society. Taking the interpretation further, we see that if
we remove the foundation stone, the arch will collapse.
This explains the importance of investing in culture to
preserve the base of society. Culture is actually one of the
most important links between people, because so many
other aspects of society are divisive. This strength of
culture is a reason to hope.

Kjetil Tredal Thorsen
Architect, Snøhetta AS., Norway



> Participants in the Forum d’Avignon: reasons for commitment, their reasons to hope

Laurent Benzoni
University Professor, 
France 

What is the reason for your commitment to the
Forum d'Avignon?
We have to break down the contrived barriers that
seek to oppose art and creativity and the vital forces
of the economy which fuel and are fuelled by
culture.

In your opinion what has been the greatest
achievement to come out of the work of the Forum
d'Avignon since its creation in 2008?
The meeting of artists/creators, famous or less well-
known, with distributors/promotors of art, both large
global firms and local SMEs. This meeting translates
into a better mutual understanding and respect for
each other’s activities, a realisation that this alliance
of creativity in all its forms and its dissemination by
any means, physical or digital, constitutes a melting
pot for culture, its evolution and its constant
regeneration.

What is your reason to hope?
Creativity intellectually has no boundaries and no
limits. New means of communication enable us to
cross old geographical, physical, even social
boundaries. In this protean environment, culture is
more than ever what cements social and societal
links.

What is the reason for your commitment to the Forum d'Avignon?
For Google, the Forum d’Avignon is a particularly important and enjoyable meeting. Our
attendance is evidence of our desire to work hand in hand with the culture industry to
ensure that France and French culture have their rightful place on the Web, in line with
its importance on the world stage. It is a pleasure to be creative, together, thanks to new
technologies, new services and new opportunities to contribute to the conservation and
dissemination of cultural heritage throughout the world. The Forum d’Avignon is a space
for dialogue between three universes which are learning to approach each other and
understand each other, which is what makes it an unmissable meeting.

In your opinion what has been the greatest achievement to come out of the work of
the Forum d'Avignon since its creation in 2008?
As someone who is passionate about gastronomy, I think it’s a great idea to organise
Masterclasses, accessible on YouTube, with the greatest French chefs and students from
hotel schools! Here we are passing on knowledge and heritage, as French cuisine is a key
aspect of our cultural inheritance. But beyond one achievement in particular, what seems
a great success to me, is how far we have come in a few years and the constructive
exchanges which have been set up between the different representatives at the Forum
on the future of culture in the digital era. The meeting has become a habit, we see each
other every year and look at the progress we have made together.

What is your reason to hope?
France is an important country when it comes to culture and art. We are the heirs to a
lengthy inheritance. This inheritance includes part of a dream, which is passed on to our
economy, to our businesses, which are based on these elements linked to our culture and
to our lifestyle, of being creative. For Google, participating in Avignon means assuming
our responsibility as a representative for the internet to see the Web correspond to the
world as it is. France is not adequately represented on the internet and we want to help
to remedy that.

Carlo d’Asaro Biondo
President Operations, Southern and Eastern Europe, 
Middle East and Africa, Google, Italy



> Participants in the Forum d’Avignon: reasons for commitment, their reasons to hope

What is the reason for your commitment to the
Forum d'Avignon?
The Forum d'Avignon is a unique platform for
meetings, discussions, analysis, and appreciation
regarding culture, economy and the business
world. The Forum team is highly motivated. The
desire to establish a global dialogue about
Europe with some of the most brilliant minds is
what encouraged me to contribute to the Forum
in my own way.

In your opinion what has been the greatest
achievement to come out of the work of the
Forum d'Avignon since its creation in 2008?
The various studies carried out by the forum and
meeting my peers from different countries are
rewarding.

What is your reason to hope?
Culture is the foundation of human civilisation
and ignition key for developing growth in the
interconnected digital world. Culture generates
hope for the future.

What is the reason for your commitment to the Forum d'Avignon?
I am committed to the Forum d'Avignon for two reasons. Firstly my conviction
that issues related to culture are extremely complex and mobilise all points
of view concerned (artists, businesses, public authorities, the public; social
and economic issues) in the most open context possible to escape the often
misleading and limited visions which we are given by national contexts, and as
a form of detachment from short term issues. I think, then, that guaranteeing
an annual meeting to trumpet cultural issues is important in a context marked
by the acceleration of decision times, and the constraints of financial
justifications which are often reductive.
In your opinion what has been the greatest achievement to come out of the
work of the Forum d'Avignon since its creation in 2008?
The greatest achievement is perhaps one of these many talks by artists, like
Barbara Hendrix, who was able to show the possible force of an exchange
prepared between artistic, economic and political points of view. With these
simple words and personal experiences, these accounts have successfully
highlighted the issues to be addressed, the cultural questions, from this triple
angle.
What is your reason to hope?
The universality of the arts offers a thousand reasons to hope. The capacity of
the language of the arts, of music, of literature, to overcome all cultural
differences, all language barriers, is a sign of humanity’s intrinsic power of
transcendence. It is also, in the age of the internet, a guarantee that we will
be able to find models which mean that creativity can still exist. Noting how
precious the languages of music, literature or cinema are, to each of us,
omnipresent in our lives, is a sign that they are too important to be put in
danger. Every work which touches us or dazzles us, with what it tells us of
humanity’s capacity for transcendence, is a reason to hope.

Amit Khanna
CEO
Reliance Entertainment, India

Thomas Paris 
Researcher at the CNRS,
Associate Professor at HEC School of Management
and lecturer at the Ecole polytechnique, France



> Participants in the Forum d’Avignon: reasons for commitment, their reasons to hope

Celestino Spada
Academic, Italy

Why do you support the Forum d’Avignon? 

Perhaps the main reason is the experience of the
“Association for Cultural Economy” in Italy. Since the 1980s
public administrators, private heritage and performance
managers, producers in the cultural industries, experts,
politicians, have been holding meetings. They have also
promoted study and research activities, meetings and public
discussions on the themes of heritage and performance, the
institutions which manage them, cultural range and
production, policies in these areas, etc. The diversity of
competencies, sensitivities and contributions has fuelled
our activities and initiatives not necessarily in harmony or in
a consensus but always with results in terms of public
opinion and action. The people who founded the Forum and
those who have been motivated by its annual activity have
already produced results in researching the themes of the
network and the digital economy; and each year these
results have generated public attention and discussion
regarding artists, producers, businesses, and representatives
of national and international institutions. All this is, for me, a
source of curiosity and knowledge.

In your opinion what has been the greatest achievement to 
come out of the work of the Forum d'Avignon since its 
creation in 2008? 

The research, constantly up-to-date, on the rights of authors
and producers, and the opportunities for choice and
awareness amongst users and consumers. But also the idea
and the first experience of the cultural G20, something
which did not exist before the 2011 Forum, and which
offered common ground to countries and peoples, where
before and elsewhere money and geopolitics took
precedence over everything. The annual proposal of a
community, with its own hierarchy, founded on cultural
expression, education and exchanges and in the areas of
performance, the cultural industries, and the digital
economy. This is not just about tradition but also creativity
and innovation, practices acquired over the centuries, as
well as new competencies and technologies, expressions,
individuals and factors of multiculturalism and social
cohesion, diversity and coexistence.



> Participants in the Forum d’Avignon: reasons for commitment, their reasons to hope

Jean-Bernard Lévy

Why are you committed to the Forum d’Avignon?
The Forum was founded during France’s presidency of
the European Union in 2008 with an innovative triptych
and format: culture, media and the economy. It is
therefore natural that Vivendi, a French group and
world leader in communication and entertainment,
chose to encourage and support this initiative.

In your opinion what has been the greatest
achievement to come out of the work of the Forum
d'Avignon since its creation in 2008?
One of this Forum’s greatest achievements is that it has
been able to honour personalities from the world of
thought and the arts, from the five continents, across
different disciplines, evidence of France and Europe’s
commitment to making cultural diversity sparkle. Of
course, the Palais has been linked to culture from the
very beginning: it housed one of Europe’s most
important libraries in the 14th century, and then, for
fifty-five years, the Festival d’Avignon. From then on the
statements of representatives which resonate from the
Cour d’Honneur are echoed several months later in
animated exchanges in the Salle du Conclave. Every
year

Jean-Jacques Annaud
Film Director, France 

Why do you support the Forum d’Avignon? 
Cultural circles have the fault of prioritising dialogue amongst themselves. The
Forum d’Avignon offers a unique opportunity to meet and understand people who
act in bubbles different to ours.

In your opinion what has been the greatest achievement to come out of the work
of the Forum d'Avignon since its creation in 2008?
The greatest achievement? The future child of Laure Kaltenbach and Nicolas
Seydoux, of course. It will be beautiful and intelligent, like its mum and dad, but
without the beard, especially if it’s a girl.

What is your reason to hope?
My reason to hope? Well…. that’s my reason to live. It’s my job.

fruitful discussions are held on culture, its new economic models, the
attractiveness of territory, digital and innovation, attended by artists,
philosophers, economists and heads of businesses, journalists, and the highest
state officials.

What is your reason to hope?
For Vivendi, the digital revolution is well underway, which we welcome with great
optimism. The questioning and uncertainty which accompany the arrival of this
new order are fading in favour of encouraging prospects for economic
development. What was a challenge is now becoming an opportunity. And digital
is gradually becoming a fertile land for the economy, technology and artistic
creation.



 Acts of the Forum d’Avignon: every year the acts are published 
in a bilingual version by Editions Gallimard

2009: Cultural strategies for a new world – with drawings by Plantu

2010: New uses, new access in the digital era: culture for everyone? 
– with drawings by Plantu

2011: Investing in culture with drawings by JUL – to be released in  July 2012

 The Forum d’Avignon Prize
To develop its relationships with the universities, foundations, institutions and businesses which 
embody cultural innovation, in 2011 the Forum d’Avignon created a prize intended to highlight 
educational  projects whose work develops innovative teaching methods and crosses disciplines.
The 2011 winner: the ArtScience Labs network, a concept created by David Edwards,
developed at the Cloud Foundation in Boston, Oklahoma City and in Paris.
The 2012 Prize will be awarded at the end of the year.

 Studies of the Forum d’Avignon
15 international studies published between 2009 and 2011 (international comparison of tax provisions in favour of culture, 
monetisation of cultural content, decision-making criteria for cultural undertakings, connected television, writing in the digital age, the 
impact of technological innovation on culture and cultural industries, referencing and calling for culture on the internet…)
5 international studies being prepared for 2012 (Reasons to hope,  The innovation factory, What tempo for cultural content?, 
Imagination and passing on, Creators of value(s), The digital generations and culture)
www.forum-avignon.org

6. Publications

 The Forum d’Avignon website – New site online
Every day you can discover interviews, articles from the international webography, and publications on the website of the Forum 
d’Avignon – Culture is future.

http://www.forum-avignon.org/
http://www.forum-avignon.org/
http://www.forum-avignon.org/


7. Partners of the Forum d’Avignon

With the support of the French Ministry of Culture and Communication

Founder Partner
Vivendi

Official Transport Service
SNCF

Official Partners
Bertelsmann, Google, Orange and the Centre National du Livre

Study Partners
Ernst &Young, Kurt Salmon, L’Atelier BNP Paribas, Bain & Company, Louvre Alliance 

Partners
Fondation BNP Paribas, Caisse des dépôts, Centre National du Cinéma et de l’image animée, 
Neuflize OBC, Fondation Culture et Diversité, Ringier, Groupe Amaury, Artcurial, SACEM,
INA, Bayard, Le Figaro

With the participation of
Mairie d’Avignon, Université d’Avignon, Vaucluse Chamber of Commerce and Industry

Partner Universities
Ecole des Hautes Etudes en Sciences Sociales - Ecole Doctorale, Ecole hôtelière d'Avignon, Ecole de Journalisme et de 
Communication de Marseille, Ecole Polytechnique, ESA Avignon ,ESSEC , HEC, INSEAD, Institut d'Etudes Politiques de Paris 
(IEP) - Ecole de la communication, Freie Universität Berlin , The Kaospilots, Arhus, Université d'Avignon, Université de 
Bologne.



8. Practical information

To participate in the Forum d’Avignon : 
www.forum-avignon.org

Forum d’Avignon – Culture, economy, media
Cours la Reine - porte C
Grand Palais des Champs Elysées
75008 Paris - France
T. +33 (0)1 42 25 69 10
Laure Kaltenbach, Managing Director
laure.kaltenbach@forum-avignon.org
Olivier Le Guay, Editorial Manager
olivier.leguay@forum-avignon.org
Rebecca Amsellem, Project Manager
rebecca.amsellem@forum-avignon.org
Alya Nazaraly, Project Manager
alya.nazaraly@forum-avignon.org

Press contact – Germany, Belgium, 
Spain, France and Italy
Agence Colonnes
Claire Galimard – Valérie Escaudemaison
T. +33(0)1 42 60 70 10
contact@colonnes.com
www.colonnes.com

Press contact USA  & UK 
Cawdell Douglas
Will Bennett/Diana Cawdell
T: + 44 (0)20 7439 2822
E: press@cawdelldouglas.com
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